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A Letter from the President

From the desk of:

Dee Sharp
Dear Members,

Our Association has had a very busy year, anc
2011 comes to a close, | am proud to say that I t
had the opportunity to work with such dedicat
professionalsdetermined to achieve success. C
volunteers, members, contributors and Bo:
Members have set high expectations for other s
and national associations by achieving our goa
having Tennesseeds I
months!

Our membership cdinues to grow! Starting witl
only 13 initial members in 2007, TNSSA no
serves nearly 250 current members. With t
growth, | have come to appreciate our volunt
board members for the time they have given to-
organization.

With the most severesstorm season in over 3
year s, I have realize
valuable member benefits is the ability to netwc
with others in the industry. When asked by me
members for direction, | was able to ma
introductions to other TNSSA members f
assistance. As a result, many valuable busir
relationships have developed through tl
organization.

|t has been an honor
of Directors since our founding in 2007 to achie

many of the goals that were set at that ini
meeting. This being said, | am excited to
moving forward into 2012 under the leaderst
of our new President, Todd Levy and welcotr
our newly appointed Board of Director
Although | am playing a silent role on tr
board this year, | will continue to gport our
Association and its leaders for many years
come.

Best Regards,
Dee Sharp

Dee WisemaRrShilgnt
Tennessee Self Storage Association
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William Knight

U Insurance Agency, Inc.

Dee Sharp and the staff at William
Knight Insurance Agency was ahways
available to provide assistance in the
process of our claim. Their constant
communication prior to, during and
after the loss have proven their com-
mitment and dedication to me as a
customer.

Tom Overton,

Overton Properties

Commercial Insurance for Self-Storage Property
Owners and Management Companies

Dee Wiseman Sharp
Phone: (865) 560-8736
Cell:  (865) 924-4044

dees@wkia.us

WWW.WKIA.US

In 2011, Marcus & Millichap’s National Self-
Storage Group Has Closed 47 Self-Storage
Transactions Totaling More Than $24 5,000,000

CHATTANOOGA, TN: 5 Offers in 20 Days

MEMPHIS, TN: Under Contractin 21 Days

BIRMINGHAM, AL: 57 Days On Market
(From Listing to Closing)

PORT CHARLOTTE, FL: Sold 3.0% Over List Price

Shouldn’t You Be With THE Market Leader?

Marcus g Millichap

NATIONAL SELF-STORAGE QGROUP

Are you thinking
about buying or
selling?

Call for a FREE Market
or Pricing Analysis.

Anne Williams
TN Self-Storage Specialist

(901) 620-3622
awiliams@® marcusmillichap.com

ALL SELF STORAGES ARE NOT CREATED EQUAL

If you are concerned about security, and you should
be, you owe it to yourself and your customers
to use our time-tested designs for the

utmost in security, safety, and durability
at a reasonable price. FLEXOSPAN
is your only choice.

-

Over thirty-three years in uis

Excellent customer service
Engineering and design
Site and building layout
Custom buildings

Single and multi levels

A\ A\
FLEXOSPAN
Your Self Storage

R.V. and boat storage

SOIUtion Climate control options

FLEXIBILITY IS OUR SPECIALTY
800-245-0396 (toll free) » 724-376-7221 (phone) * 724-376-3864 (fax)
253 Railroad, Sandy Lake, Pennsylvania * www.flexospan.com

November Luncheon Sponsor
HOBBS YARBROUGH

Hobbs Yarbrough is an independent insurance a
who specializes in Self Storage and Commer:
Real Estate.Hobbs also has extensive experier
with succession planning for business owners 1
involve funding Buy Sell Agreements, creating Lifi
Trusts, and tailor making Employee Bene
Packages. Please call me to talk privately ar
specifically about your situation.

HOBBS YARBROUGH 615-772-4227

Thank YouNowemlowichec
Sponsor

HoblWarbrough, Repre
FRIDRICH, PINSON & ROTHBERC

NS U R ANCE AGENCY
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THE
NATION'S
SELF STORAGE
BROKERAGE.

$50 Million in recent sales transactions
$160 Million in properties currently listed

Whether you are buying, selling or just wondering
what your facility is worth, trust Argus, the nation's
most experienced self storage brokerage network,
Call today to talk with a self storage expert or visit
our website for more information.

Contact Argus Tennessee Affiliate
Mack Browder
Crye-Leike Commercial
(901) 568-4444 | (901) 758-5670
www.SelfStorage.com

SELE STORAGE SAaLEs NETWORE

Website Success in Self
Storage: Essentials of

Development and Marketing
By: Christopher P. Baird

The following article was reprinted with permission from Insi
SelfStorage, a premier source of information and education
selfstorage operators and professionals. For additional articl
and other industry resources, vigitvw.insideselfstorage.com

When it comes to a website, success can It
different things to different people. In sel
storage, it generally
to generate rentals. For the purpose of this arti
we ol | define a succe
places well in searches, is found on maj
consumetused websites, generates visits fr
potential customers, has the ability to conv
visitors into paying customers.

To be successful, a website requires pro
development, including the application of cert:
tecmi ques Iin the sitebo
layout (the way it functions) and content (what
says and the way it sells). Many websites get
or even two of these elements correct, |
without al | t hree, t
you sit on a theelegged stool with only twao
legs? The same logic should be applied to y
website. Anything less than a complete eff
will be in vain.

Your ongoing marketing efforts are also critic
to the websiteds suc:i
terms such as seadrengine optimization (SEO)
searchengine marketing (SEM), Interne
marketing and others. These have differ
meanings, of course, but most people use tt
synonymously.

First, | et 60s tal k alt
devel oping your THarci
discuss ways of marketing it to target audience

Developing Your Website

Over the past 10 years, the Web has char
dramaticall y. We 6 v e

versions of website code, screasolution
increases, Internefpeed increases anthore
browser types and versions than anyone probi
expected. These days, websites must be view
in all browser types and on mobile devices. Tt
must look good in various screen resolutio
and they can contain many more graphics
colors to stanaut and prompt action. This is a
prior to creating welt
tell search engines about your site content.

I f you think this sec
necessary. | 6ve hear
Sstatement s essuncoht amsa,t ti
website looks like. It only matters that it ge
seen. 0 To that I ask
walk by a piece of trash before you pick it up a
take it home? My gue
take it home, but I v

-
Thinking about building a storage facility. Give us a call. Security is one of the best selling
# features vou can have. Sales and Service 866-495-4465 WWW.NU-ENTERPRISES.COM
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The same is true for your website. Even if us
find it, it must be professiondboking and
contain the appropriate content and sales pro
to prompt action and close the deal. Here

some tips for the development stage:

x Make your website aesthetibapleasing
with a polished and professional look.

x Organize information so the next desir
action is easily identifiable and availab
when the user is ready to move forwarc

x Use repetition; provide  multiple
opportunities to  find  importan
information dout your facility.

x Use contrast to make specific items ste
out from the rest.

These four strategies alone will help yo
website be considerably better than mc
Remember, attracting Internet users is |
enough. Once you have them on your webs
you need compelling and useful information
keep them there.

Marketing Your Website

This is undoubtedly one of the hottest topics
the selfstorage industry over the last two yea
While attending industry tradeshows around -
country, | 6ve noti ce
seminars are about Interrefated effortd
SEO, mobile websitessocial media, Google
Adwords and Google Places. These are
important, but equally important is to understa
what not to do with your website.

For example, when you hire someone to h
you with one or all of the above or take on t
task yourself, do 6 t be on the
bull eto that wil/l hel
available inventory. If you go looking for this
youol !l find plenty o
t o you, but youol l

di sappoi nt ed. yoif monéyl. |

Lots of companies buy marketing prograr
t hrough whi ch t heir

t housands of search e
placed at the top of your search in Google in
hours or |l ess. o0 Letos
to be true, it is.

First, there are only three search engines
drive most of the search traffic, not thousan
Second, anyone can get on the first page of Gor
search in less than 24 hours using paid ads,
you canot stay t lerychkek.
Let 6s not forget som
marketers use: They take your Google and B
Places, point them to your facility listing on the
website, and then claim they gave you the traf
In reality, those Places are yours to point kelrer
you choose.

Now that you know what not to do, the questi
remains, what should you do? Here are four k
to marketing a successful website:

X Generate a list of accurate search termsYou can
service a certain radius, and you should know w
that area is. Use that list to generate good seg
placement via SEO.

x  Claim your Google Places and keep it updated with
all of the information it allows. Remember that
Google has a purpose and is successful for one r
reason: When people use it for reseathk results are
relevant to them.

X Use paid placement for Google and Bing (that
includes Yahoo now). often hear
not fond of pay per cl
worked for me.d But whe
rentals, the responsis always positive. PPC is
worthwhile investment if you correctly choose yol
keywords, monitor your spending and tra
conversions. What other marketing venue allows
to choose the exact words under which your
appears, control what you pay forchaclick, and only
show your add to people in your target market? Se¢
like a pretty good deal to me.

X Take advantage of directories. General business
directories include Merchant Circle, Citysearc
Yahoo Local, Google Local, DMOZ.org and mor
There arealso several seftoragespecific directories,
such as USStoragesearch.com and SpareFoot.(
Being in these directories is a greamy to take
advantage of their placement and drive traffic a
rentals to your facility.

Join Us for Our Next Quarterly Luncheofebruary21,2012, Chattanooga
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